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CREATING

"IMPACTFUL DESIGNS.

As a designer and photographer, my overall goal is to help impact,
empower and inspire others through their brands. It is extremely
important to create and present your brand’s mission and purpose
with a clear voice that each unique target audience will understand
and ca relate to.

Below, you will see samples of design solutions ranging from digital
to print media, all to help bring a brand’s clear messaging to life.

| look forward to working with you soon to bring your brand's
message to life!
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REBRANDING & PAVING THE

" PATH THE FINANCIAL FREDOM

Sownd Financial is a firm that takes a unique approach in paving the path to financial freedom. Its
mission is to empower individuals to make rational decisions, go beyond the limits of their self control
and fundamentally better their relationship with money to obtain financial wealth. With this in mind,
rebrand was the next step to help show the overall mission and vision of this firm while helping to create
a sound overall brand.
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BRAND GUIDELINES

OUR VOICE

AT SOWND, WE ARE...

WARM & WELCOMIMNG

INSPIRING & EMCOURAGING
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Our Vision is to
ERADICATE mental
poverty. To MAXIMIZE
and OPTIMIZE the wealth
of black people now and
in generations to come.
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CHANGES SO WILL

YOUR MONEY

-DEIDRAE THOMPSON

FINANCIAL MANAGEMENT
SPECIALIST, CEO
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SOWND FINANCIAL

OUR THREE

WEALTH
MAXIMIZATION

FINANCIAL
LITERACY

PSYCHOLOGICAL
POVERTY

HELPING YOU REACH YOUR
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SOVVND WHAT DOES IT MEAN TO YOU?

FINANCIAL
INDEPENDENCE

IN ST. MAARTEN

Learn to manage
your money instead
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& Personal & Custemized Financial Planning
& Tailered Praducts For Company Standards
& Group Cooaching Sessions

& Employee Lectures

2 Dne-on-One Counsalling Sessons

£ Company Sponsorship Programs
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GIVING TUESDAY
2022
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GIVING TUESDAY

Together, we can preserve |
national parks for the future.

www.bnt.bs/givingtuesday

supporttheparks@bntbs | #GivingTuesday2022

ont

Bt Supporting the
creation and
management of

"l  Tuesday Donation 2% % . national parks that
Together, we Today \¥ill Be. A : R protect Bahamian

can preserve.. . A T, | odversty
national parks R il &,/ \ 9

for the future. A ('!?w i ?ﬂ

Your Giving

Providing opportunities - \
for people to explore P

‘and benefit from ==
natlﬁnal‘ paﬂ{s bnt b-_:.r'gi.vingtu-!;:;ﬂh;f‘ -
bt bs/givingtuesday |

ipporttheparksabntbs | #GivingTuesday2022 Nov 29, 2022
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OTR: INSIDE THE
BAHAMAS NATIONAL TRUST

WATCH EPISODE LIVE

ON CHANNEL 212

~
The BNT is lasering its focus on national
parks. We will be prioritizing efforts to
enhance visitor experiences, build and
Improve park infrastructure, and provide
educational programs that connect
people with nature in parks. We look
forward to strengthening our relationship
with all stakeholders, especially the
Government of The Bahamas.

LAKESHIA ANDERSON ROLLE | EXECUTIVE DIRECTOR

TR INSIDE THE

OTR: INSIDE THE BAHAMAS NATIONAL TRUST i £ - BAHAMAS NATIONAL TRUST

Wi CH ERS OGS,
OMN CHANMEL 212
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RELATIONSHIP

@THEKINGSCATHEDRAL

THE KING'S CATHEDRAL

THIS SUNDAY 9:15AM

VIRTUAL WORSHIP SERVICE




NEW LAUNCH DATE!
OCTOBER 6™

T HE

ROUND
TABLE

EVERY WEDNESDAY | @7:30PM
stream via: @) I3 Voulube

@

NO MATTER WHAT

1S IN YOUR FUTURE
STAND ASSURED THAT

HE WILL BE

YOUR GUIDE

-BISHOP H. CURTIS DOUGLAS

SPECIAL GUEST SPEAKER
PRESIDING PRELATE

@

@THEKINGSCATHEDRAL
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DO’'S DON'TS
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OUR IMAGERT STYLE

Songtllng Through fnagery!

Imagery can say a lot abowt womething wathowt ever Rawving ta
uge wands. Our goal a8 Treval Taste is to tell aur brand's stany
through the use of images. W want our potential customens to
see themselvas and the (festle they may have o strive ta have:
W evorgEning we posi. Images taken shauld be clear, vibrang,
infarmabve and aestwtically pleasing 1o the oye!
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HELP US TELL THE STORY!

(Yo, Ydeal WHMW..

~g Outgoing Personality

& Excellent Verbal & Written Skills

& Believes in Brand Loyalty

~# Passionate about Health + Wellness

~a# Full of Life | Engaging | Interactive | Innovative
=# Working Knowledge of Socizl Media Platforms
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bhahamas now & tomorrow

#EXPLOREYOURPARK




OUR MISSION

To serve others by
demonstrating the
love of Jesus by
teaching the Bible,
showing empathy
and meeting the real
needs of others.

@

WWW,THEHIHGSEATHEDHAL.E'DM

OUR PURPOSE

To be a supernatural
and forward thinking
environment that
prepares followers
of Christ to become
disciple-makers and
spirit-filled change
agents in this
present generation.

@

WWW,THEI{INGSC&THEDHAL.CGM
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A MODEL FOR
COMMUNITY-BASED

CONSERVATION
ISM
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MORIAH HAHBOUR CAY NATIONAL PARK

CAPITAL PROJECT IMVESTMENTS

OPERATIONALIZING COMMUNITY-BASED
PARK MANAGEMENT, EDUCATION AND
SCIENTIFIC PROGRAMMES

RS &N ImimeCiabe furding reed, thi BNT withls (o partner with bhe Botla Town Commbge Conmimitles to

g hatadetih & Cuiuarald prsdisryvabor propeCct Of (i hetlonie Sl Fouts o diwHoprmen] o (R Homsooming
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g K5 parirars (o oo Lh el woark
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® Fenosabion of the histanzal builsing o commanage land i Ralle Taam

# Devwelopment of festival sile o supporl Homeooming activitles and scolousm

B Facilitating commasnty partnerthps thal acvance pack steamndeh p and resteration
B Cripating a central bib b0 condiest sciencd, Shucalion. and Coevimunity meelings

# Rogourcing educatonal program as o base for Rald irips and cullural evenls

5150,000
RO ETORE ™
LALFURAL
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PROGECT

(el aruwging Madrimal Parks 'F“-.hggﬁrh.lw

v

L
o

CAPITAL PROQJ ECT INVESTMENTS

PROVIDING ECGTOURISM
OPPORTUNITIES AND SUSTAINABLE
FUNDING FOR PARK MANAGEMENT

AL prosent, thine & oo park ofce. gift shop, restrSon, SLergs of workshon
Fwcalilses Ehand Support park oporations, sualanabde funding. Spocial propecis. and
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aire smnsrn of Exuma
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Park office and rotail space for conopssions

Wirap around balconkes for exhibits and small eeents
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Wt Lab for science and education

Loading ramp e visiters dock

Ronerwabil solar enoegry system

Compostable tollots and roverse osmosls

$£1,000,000

WELDOME CENTRE
AT THE FERRY
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YOU’RE INVITED
JANUARY 20™, 2023

¥ EAROS

# JIEHE-0; LS T U R N :S#6:10

HARBOR LIGHTS, WARWICK, R/
RECEPTION: 6:30PM
DINNER: 7:30PM

Early Bird Tickets: $125 by November 30th. 2022
Regular Tickets: $140

Tickets can be purchased online
thekingscathedral.com/jcoolsturns60

For information questions and hotel information email: evenis@thekingscathedral.com
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27TH ANNUAL
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BNT Member
$50

Non Member
$55

NOEI

SAVE™EDATE

DECEMBER 2N°, 2022

RAND NATURE CENTRE
GRAND BAHAMA
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Day of Event | $60

PURCHASE ADVANCED
TICKETS ONLINE AT:

www.bnt.bs
Tickets Also Available at:

Rand MNature Centre
Jimmy's Wines and Spirits, Freeport
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i 2ND 222

RAND NATURE CENTRE

EAST SETTLERS WAY, FREEPORT

GRAND BAHAMA
7:00PM - 10:00FM

WINE TASTING - ART EXHIBITION

LIVE MUSIC & ENTERTAINMENT
CIGAR LOUNGE- CULINARY EXPERIENCES

FEATURED ARTIST: PAOLA CORREA DE ALEURY

GRAND BAHAMA'S ORIGIMAL

WINE & ART EVENT

All proceeds benefit
Grand Bahama's Mational Parks
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For more information: supporttheparks@bnt.bs
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b 12PM -

6 PM

Lok ! VIP CHAMPAGNE LOUNGE 3 PM - 6 PM

._‘,i’ ' < BEER GARDEN AFTER PARTY 6 PM - 10 PM

Sample 60 Wines | Enjoy Champagne | Taste Delicacies Purchase Artwork
from Around the Brands in The VIP | Prepared by Local & Products from Educational Classes
& Workshops

World Lounge Celebrity Ch

NON-MEMEBER PRICES BNT MEMBER PRICES

General Access | $50

General + Champagne Lounge | $75 General + Champagne Lounge | $60
General + After Party | $75 General + After Party | $60

All Access | $100

bahamas =
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efs Over 35 Exhibitors

General Access | $40

All Access | $80
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IN ' THE BEAUT+UL, EXOTIC

RETREAT/GARDEN.

For More Information: supporttheparks@bnt.bs
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Participate in

PURCHASE
TICKETS

ONLINE AT:

www.bnt.bs

W

BOOKED OHLINE

Fr-FURCHASILY TICKETS

o Purchase tickets

early online e Unlock discounts
Head over to www. bnt.bs and FI'I"IE'ES wlth BNT

o F"L-."": hase WOLar Win E-‘:ﬂl"-fl memhershlp
Art tickets in advance for
less hassle at the gate! Purchase/renew your BNT

membership to recaive a special

invite to Wine and Art Members
TEI kE advantage MNight, special discounts on tickets

for the weekend, and chances to

ﬂf A"'AﬂEE'ES win prizes at the event.
There are many ways to enjoy Wine

and Art this year, but the best way o Pace }'ﬂUI'SE['F

is certainly with an All Access ticket, e d gy
e ; arg 5 a lot to sip Y At Viing
which includes 60+ wines to e sl
and Art! Make sure you're pacing

sample and access to the VIP
YOUrs self, @ cdwl il I.;I||1|- if el i have an All

Champagne Lounge and Beer
Gurdu-pn iﬂ‘.ar P,-..—tg}rj Accass tickat and plan tor attend all

3 parts of the event!

Drink lots of water
stay hydrated!

b ', = N
o AR . ;
WINE £ ART AN We love wine as much as anyone, but o Fartu:ipate in
1Tl | LU Bl £l s ek - iy L
oy k. ) unlimited wine tastings can lead to a thE EdUEatlunal
e T 5 138 rough post-festival hangover. Stay

e _r: WE E iy hydrated by drinking water, which will classes and sessions
2 KEND ¥ I be available throughout the event. Wine and Art is an educational

experience, Take advantage of the free

C LASSROO classes and educational sessions on
wine pairing, culinary demonstrations,

painting, and craft making. Classes will

o f Fi:k Fﬂur e under the pavilion starting at 1pm
SATURDAY OCT 29
: designated drwer

1:00 PM
2:00 PM
3:00 PM
4:00 PM
5:00 PM

v SUNDAY C

1:00 PM

5 = 2:00 PM
A 13:00 M
4:00 PM

WINE PAIRING

Satety 15 a top priority at Wine and

P~
Art, Mo matter how MANY Wing
|| ANSEL MILLER MIXOLOGY P : )
m_ﬁ- e samples you've had, you'll want to
wm . ‘..:_,.."" e have a designated driver if possible!
et i you're coming from a hotel,
mm“i;_ take advantage of the free shuttle
CHEF CELESTE SMITH DEMO _ service from select hotels. Please e Eﬁ] oy the
firog enjoy Wine and Art responsibly!

EHFEI"IEHIZE

This iz the first time we're
able to come b.a-:.’-; together

: F in person in over 2 years!
: il Let's savour the experience
CHEF LEONARDIS MOSS DEMO Ori as wo colebrate 20 Years of

NOTEBOOK MAKING BAHAMAS  Seeimiseso Wine and Art!
WATH POINCUAA PAPER FRESS

supporttheparks@bnt.bs | www.bnt.bs
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SPONSORSHIP PROPOSAL

FRIDAY, BNT MEMEERS OMNLY NOGHT
5P - 10 Pl

SATURDAY & SUTN DAY

12 P

PN

s TLIRE Ay

QCT 14™

12 P

MaIN FESTIVAL

7FM

CHAMPAGNE LOUNGE

Al B D

OCT 15™

5PN -7 P T Pl - 10 P

INTRODUCTION

Tha Wine & Ast Faosival, nos ie it thind decada, 5 &
praathgicu and calabratad svant, mtracting local and

e ratienal Wikos il bor an unloigaitalle speniance
Snen Tha avents incaptian, it he baan o barcon af cuboal
catabration asd snmichiect in The Bahasas. Tha st i
peaudly srganized med hostad by The Bshsman Matanal
Tium JBHTY, In asrtaersbis wits Casmensaalth Brawery
Lisitad }CELL. Tha BNT b i fesvi-puoft, foh-gowsimm sl
asganization St marege netoeal parks oo Tha
Baba=an. The GNT b commitbed 1o the sofmaratian of
sutiiimd feiawrcin of Tha Bihamas and b e in crailing
angaging avants s the Wies & & Feativd 1o bring peophs
tagather and felse aweretar about aus wack, Wine & A b
in apraran of cur commitment b ComMUSIty Shgegamant
and nitural and cultural Mscurcs conasrmtion.

fis i potential spamas your brimd will hsve e appemunity
1 g N aepeiune B (et with a diverss, angaged, and
culturedaving audisnca. W olisr @ varaty of spemarship
packigss diigred 1o micirmiss your brasd s daibiity asd
Taile 1 o madketing sbjethoen Tha propsal colliea
the cpperunilin avelabla 1o yeur argasizeten e tha
ansaciibed banafits it mach apamerahip leval, W Balivve

thit B partnaraliia will rot anky Bacali pour segasizatian
e abee contrinn to the anriching eeparkancs we Bim o

pravida e all mbandses,

We lock forward to the possibility of
your particpation in this excting ewent!

BEER GARDEMN AFTER PARTY

e
.-l"'j

WINE & ART ATTENDEE DEMOGRAPHICS

Tha Wisa & A Faativil arects & divarse sidlancs ol bath

locals atdl Bourias whe ihare o peasicn lof afL, SUurs,
e divary maplanntion, Tha price point of f svem
[Hckaks rarega from §50- S100) tandi b attract pacple
with i discratisnany inooss o spesd on an, meenation
ared artartainmant. Tha papulacity of the Saatival malas it
an dstallant plice for Busiriase 10 advailise ind acgage
with potanisl cuatoman imaougit-aler demagraphica.
Huaras a brisd brarkdewn of cur mpplesl sudiencs:

‘Wihila 1he mapssty of our silesdeas sre

BAHAMIANS & RESIDENTS

i alas FlIeEl & Aambal of

INTERNATIONAL VISITORS

padticulary trem the Usiled Stated thanka 1o au
partnmalip with The Bl Wiy of Toust
which provides satthe bom sajer hatuls in Mew
Previdanss 16 1Ra ladival

Dur attendess represa 4

DIVERSE RANGE OF
OCCUPATIONS

induding profaddionsk, anireprafuns, atieks,
slucabars, and sbulaimis

O e, b
Taatival Garssra

OVER
1,500
ATTENDEES
aach yaar

Cior stiwndees span & bresd sge rangs,
wilh tha sajarily Laling belwaen

23-65 opeing s both
young adults and
YEARS OLD  matune sudiences.

Aiterdans aes fypicaly imeseiad in

ART, WINE, FOOD
AND CULTURE

Mlany ef Bwam valus craafhity, Sulural
mapreasinn, and sssisl esanka,

BY SPOMSORIMNG THE
WINE AND ART FESTIVAL,
youir brand will gain exposure
to this diverse and culturaly

rich msdiencs.

SPONSORSHIP BENEFITS

Sponsoring the Wine & Art Fes

anly provides your brand with ext
wisibility and engagement opportunities
bt aleo allowe you tos

»" Align your brand with the premier art and
culturs =vent that celebrates and SUpports
lecalarticts in The Bahamas

' Reach a diverse and engaged acdience
of art enthuziaet, food and wins
connpiceeurs, and culturally-minded locals

m Tourists.

- w' Demonstrate your corporate social

", responsibality by contibuting to the
prescrvation and enhancement of The
Biahamas' natural and cultural heritage.

F

Jll..,..-"' Creste memorable experences and

interaictions for sttendees that will
amsociate your brand with guality and
Enjoyment.

SPONSORSHIP OPPORTUNITIES

Sponsorship Lovel and Doenatien Amaunt

Sponsorship Padiage Benafits 15,000 A90.000

Sporar aren’rant boath
ared lnunge space baath sgee
Barrar ard bsather lag plecamant I,:'“P':;‘:;H"l hly et bt
Framaticral gveaways displayad at st snlianca ' v
Framstlicral gveawiys displayad in BNT #a o w
Cumam
Ao e
F & aystam announcemans --ﬁumtu::l'mn freees Brweed rags

Broeed Prommotien and Miorketng O pposriuntbes

5§
Spﬁwmtdi- branded ares mnd  Booth apace

B baath

w v Salacy
Calaen Salact Salacy
bt Euacluden e -H:m
vy v

10 5 F
51,000 varlua] CES00 walua) [E200 virkoal
la} 5 F

e L thal your ETRany baLdged ook
ar et Vi o Bl i il L o b davadon
B CLEREA B TS o Ptk LR W el
bis raum bzt

Loge plecassent an digitsl mackating satarial FJMIHII?M W
Lege pleta=ant an aristed mackeng and ewam Sabarisl i 4 '
levaibas i melia b radio vibe Pdaes Balora and dirng avant w W
Fitifin in tha 44snt marketing campaign | wabsite, smad, social Prizrity Frizmissent
miecla, radia B telaviges) lmibrea fmaliiten
Sgec al dwdcaled marketrg cppeuitio o w
Pralirmcnal phatas dusieg svant Spatiel phom wﬁf“
Pealusiznal vides dudng avant o - - - -
Bl Ag i single diy tickats 0 Lt
152000 walus) 1, B0 valioa)
Muaskaea night kot in 15
o Want & Custom
Evad piirsince, markeling roogrition and weank Eponsorship Padkage?
I;muihp i [plaseE camssniumte with the wales of provided ik b rich it LS
' goodifmndcas. aea whit's pouibiel

EVENT MARKETING & PROMOTION

Wabsita snd Esnadl

BNT's Digital Reach

Regular updates on our official webdte and emall nowsbetters, with an emphasis on

wq:mmm'mmmqﬂ.ﬂﬁm Email subsor bars)

Sodal Modia

11,000+ 52....

followers, Twither: 2, 300+ followers)

Engaging content on platformns e irstagram, Facebook, and Tetern, showcasing
spansars and thelr involvement. Faceboois 33,000 folowers, Instagram: 10,500

MU ASREpErs, T statlors, and mdo stations, providing
sponscrs addsional exposune. (Medla partrership with Ourbdess, Bobust Radio and

F book
33'00 FE"";E Press Releasos and Media Engagemant
10,500 e el

2,300 ...
Fbahamasnationaltrust

athar physical materals.

On-Site Signags and Program Matarials
Sponsors’ logos and ads ane promirently dsplayed on banners, programs, thckats, and

Wiord-of Bouth and Metworking Events

Promaotion at other awants, mestings, and thruwgh leoal busiress networks o
generabe burr about the festival and =5 sporsors. &s a sporsor;, your brand will be
Included in our promotional efforts, ensuring you galn madmaum wisibdlity before,
during, and afer the festval.
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EAHAMAS

BAHAMAS NATIONAL TRUST

CUDAN
PIG ROAST

1
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BAHAMAS NATIONAL TRUST

CUDAN
PIG ROAST

Proceeds for the Welcome Centre at
Moriah Harbour Cay National Park in Little Exuma

THE PALM

(PREVIOUSLY PHILOSOPHY
NASSAU BAH

="

[FR T EY

EVENT TIME: TR CUDAN
6:30PM | 63 PIG ROAST
10:30PM 7 o s b At oy Bsoa B by

Wil bocal saishildery, fra ‘~. % Crs *-:u:-;-;-*:h'r--.-c fov wiowi-Clis, 0ol onr e, hadead
T P AT i '1,#-“'-5-#-" et 'cfd-'.ﬂ:ﬂ- TMTAG TAL L3000 s iy
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5 T Supnint park GOt funtanali leadng. ool preoct sl pios:
2 5 tutrrlmrﬂnnl 'i'rlem Canlre onihe d-un.lhd l.lrrd:-:ri Thee Forry bn Lﬂhtmmmld
change all of ihal ard be monamentally impactful fes the peopd e snd vivitons of Enims.

SINGLE DONAT OPPORTUNITIES TO SUPPORT

PURCHASE TICKETS ONLI!

FUrSCHIA

www.bnt.bs/pior LT

S8 o0l

CATERING BY ALEXANDRA | BAND ; Tich
RAFFLE PRIZES & LIVE AU( seousorsu §

e §2.000
B ﬁiu Y GCARIBBEAN €
srinros ganpinSi s INES &

INDIVIDUAL TICKETS: _____ @ 5250 por porsons §
“Thokoods el A 1=hoiar opon bar and & 2-coLarss bufed moeal
Tog sl spirits casl bar seallabio

[y
PLRICHASE TCXETS & SOSSOSSHE.
supporttheparisgbnt bs | www bntbs/plgroast
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BAHAMAS

CELEBRATING THE LEGACY OF

ERIC CAREY
YOU'RE INVITED

TO ERIC'S FAREWELL & 2022 CAMPAIGN EVENT
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Safeguarding The Jewels of The =l
Bahamas Now & Tomorrow

6:00 PM - 10:00 PM
SATURDAY, DECEMBER 17™, 2022 =
GRAND HYATT, BAHA MAR

DRESS: ISLAND COCKTAILATTIRE

o GRAND 3
ONiL HYATT

BAHAMAS

A AR RITOET
FOUNDATION

& W
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Jean.

CREATING

IMPACTFUL
DESIGNS

/ARIADDEAN@GMAIL.COM
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